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We at  VisitKare lia, North Kare lia’s 
Dest inat ion Marke t ing Organisat ion
are  responsible  for county’s t ourism 
marke t ing int e rnat ionally and 
domest ically.

Welcome to the Soul of Finland!



St r a t egy 2 0 2 4 -2 6  in  b r ief

Ke y re sponsib ilit ie s

• To increase  awareness of North Kare lia as a 
t ourism dest inat ion int e rnat ionally and domest ically

• To at t ract  t ourist s t o North Kare lia

• To increase  t ourism revenue  through marke t ing 
act ivit ie s

Ke y act ions

• Int e rnat ional, domest ic and digit al visibilit y

• Co-operat ion and joint  marke t ing act ivit ie s

• Communicat ion

• Data led approach

Ove ra ll ob je ct ive : 1 M ove rnight s  by 2030

• VisitKare lia has marke t ing re lat ed object ives:
• Brand ment ions, leads, media coverage , websit e  

visit ors



5 3 2 ,0 0 0
over n igh t s  in  2 0 2 4  

So u r ce  m a r k e t
9 2  % dom es t ic

8  % in t er n a t ion a l

Key figures of North Karelia

T OP  10
In t e r n a t io n a l M a r k e t s

Ger m a n y, Sw eden , Po la n d  
Fr a n ce , Es t on ia , Th e Net h er la n ds  

Lit h ua n ia , Aus t r ia , Sw it zer la n d , It a ly 

Ou r  k e y
s o u r ce  m a r k e t s

DACH, Ben elux  
UK, Fr a n ce , Sp a in  a n d  It a ly

3 2 ,5  M  €
Acco m m o d a t io n
In co m e in  2 0 2 4

2,7nights

Aver a ge  s t a y o f
In t er n a t ion a l Clien t (2 0 2 1)

7 0 0 0
t ot a l bed  ca p a cit y

10 9  €
Av e r a g e  r o o m  r a t e  p e r
r o o m  p e r  n ig h t  in  2 0 2 4

(vs  La p la n d  16 0  €  p er  r oom  p er  n igh t ) 

53% o f  Eu r o p e a n s  s t a y  

b e t w e e n  May-Sep



Globa l da r k  
s k y t our is m
Value  of global ast rotourism is 
valued at  approx. 250 M $ in 
2023*

The  Nordics are  underpresent ed
in int e rnat ional dark sky places**

*source : Equent is
** source : Darksky.org

https://www.equentis.com/blog/astrotourism-a-multi-billion-dollar-opportunity-in-the-night-sky/


Nor t h  Ka r elia  a s  a  da r k  
s k y des t in a t ion ?

89% of area is covered by forest s 

North Kare lia biosphere  rese rve
 
Ut ilisat ion rat e  of hot e l accommodat ion in ’dark’ months Oct -Feb: 45% 
 vs. Apr-Jul average  54%
 



In s igh t s  fr om  Vis it Ka r elia  t ou r  op er a t o r  s u r vey
Survey was conducted in co-operat ion with Lieke  and Pikes in Oct -Nov 2024
70 responses of which majorit y from German and Dutch tour operators

Potent ial for wint e r deve lopment !

43% of respondents  have production in North Karelia:

84%

53%

42%

7%



In s igh t s  fr om  Vis it Ka r elia  t ou r  op er a t o r  s u r vey

The most common customer segments  of the 43% of tour operators  that have production in North Karelia:

Ideal segment s for 
dark sky tourist s



In s igh t s  fr om  Vis it Ka r elia  t ou r  op er a t o r  s u r vey
Below you will find a list of different aspects of a tourism destination. Please choose all 
that come to mind when you think about North Karelia. (for all respondents)



Th e p o t en t ia l is  t h er e , h ow ever …

…we must

Build awareness of North Kare lia as a dark sky tourism dest inat ion

De ve lop product , de ve lop product , de ve lop product



How  does  da r k  s k y t ou r is m  fit  in  w it h  Nor t h  Ka r e lia ?

• Promotes all year round t rave l as pe r st rat egy 
• Could potent ially balance  visit or flows and seasons creat ing more  balanced business 

opportunit ie s for local companies
• Increases at t ract iveness of North Kare lia as a t ourism dest inat ion
• Offe rs a sust ainable  ’product  range’ t o customers 



Thank you!
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